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One-page clinic marketing checklist
Marketing guidance, not legal or medical advice. Platform rules as read on 4 November 2026.
1. Google Business Profile
☐  Verified, with the name on the sign and no marketing taglines.
☐  The fewest categories, the most specific one first.
☐  Named services and photos of the entrance and reception. No patients.
☐  A WhatsApp chat button and a "Book an appointment" link.
☐  Every patient is asked for a review with one link: no reward, no filtering.
☐  Replies to reviews give no detail about anyone's condition.
2. Service page and booking
☐  One page per service: who it suits, the visit, doctor, branch, days, fee.
☐  A WhatsApp button with a ready message: wa.me + international number, no 0, +, or dashes.
☐  A named person answers during working hours, with ready replies.
3. Ads
☐  "Acne treatment in Smouha", never "Do you suffer from acne?".
☐  No promised result, cure claim, procedure photo or discount for a patient's photo.
☐  Cosmetic and weight loss ads target people over 18.
☐  Google Ads: no patient lists or own-data audiences for sensitive health services.
4. Follow-up
☐  Recorded consent for WhatsApp messages, and a clear way to stop them.
☐  Reminders are care, offers are marketing. No offer built on a diagnosis.
☐  Confirmation at booking, reminder the day before, review link after the visit.
5. Numbers every month
	Number
	How to work it out

	Cost per booking
	Ad spend ÷ confirmed bookings

	Show-up rate
	Visits that happened ÷ confirmed bookings

	Cost per attended visit
	Ad spend ÷ visits that happened

	Return rate
	Back within 90 days ÷ first-visit patients, same period



Eng. Ahmed Helmy · ahmedhelmy.me




